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Qur history

ECCO was founded in 1963 In
Bredebro, Denmark

Birte and Karl Toosbuy produced
ladies’ fashion shoes under the name
“Venus”

The comfortable footwear concept
was intfroduced in the late 1970s

ECCO's headqguarters are still located
INn Southwest Jutland, Denmark

eCCO



From humble beginnings...
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21,467 employees worldwide

Sales Americas
Canada
(1RY:

__________________ 504
: Headquarters
26 ‘| ________________________ Denmark
YECCS [eather o 900 3,444
Netherlands I R Shes geataten T Shoe production
Slovakia Tannery
: China
AMERICAS : EUROPE, MIDDLE EAST
o 2 & AFRICA : 858
EAM SﬂlﬂE 4 EMEA T R ECCD Gredter
.............................. ° ales Europe, : , Ngle]gle]gle]
Middle East China
and Africa ' : -
Netherlands
S MY 3 VR o 1,229
- _ (el T i m 11 Shoe producfion
Shoe production P 1 Vietnam
Portugal India N\
AL, Y 4 EEE V. 854
Shoe production Sales Asia Pacific
2 Tannery Global Shoe production
& 0 ___________________ Thailand and Sourcing
Accessories Singapore
Switzerland '
JA82Y
@ Shoe production
Tannery
Indonesia
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CARE

We care about creating and
maintaining strong, positive
relationships with our
colleagues, our partners, our
customers and the societies
iIn which we live and work
with respect for diversity.

HERITAGE

ECCO is a family owned
business build on
craftsmanship. This is expressed
in our daily work, where we
base all work and solutions on
well-established craftsmanship.
In that way we respect and
value our heritage.

INNOVATION

We make room for creativity.
By getting ideas, we challenge
the conventions and in that
way ECCO is able to build its
sucCcess on uncompromising
Innovations.

How o make your values valuable

EXCELLENCE

We strive after excellence in
every field from design to
production and retail. We
are constantly raising the
bar, so we deliver the highest
achievable quality. We
always do our best and
expect that from others too.

PASSION

Passion is our driver. We have
a positfive and optimistic
atfitude in everything we do.
To achieve great thinks it is
important that we build our
work on what we love to do.



FCCO People Magazine




+21,000 Employees Worldwide

eCCO
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Magazine - How fo make stories relevant

LOCAL
607

Frontpage
Management corner
1 A
2B
3D
6 E
2 F
Backpage

GLOBAL
40%

Frontpage

eCCO



Magazine content - relevance

eCCO

INTERVIEW WITH PANOS MYTAROS

GLOBAL PRODUCTION:

"GO FOR IT”
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TOP 10 MARKETS

ECCO 1. China 6. Sweden
IN NUMBERS § Eig\siq ; ngzirlcnds
4. Germany 9. Denmark
5. Canada 10. Norway
ESTABLISHED IN 1963
TOP 10 BEST 70% WOMEN AggﬂLnlAﬂLog:\L
SOLD SHOES AND 30% MEN
\" "" WORK IN ECCO
—— 1 6 SHOE 6 0
1 FACTORIES NATIONALITIES

ECCO SOFT 7
. ECCO OFFROAD
. ECCOSOFT 8

1.
2

3

4. ECCO SOFT 2.0 NET REVENUE SR
z. ECCO COOL 2.0 EUR

7

8

9.

]

ACTIVE IN

. ECCO HELSINKI
o 1,276 m 2 232

0. Eggg iISRFRT:CRUISE SHOPS MARKETS



ECCO People e-Magazine

China

Indonesia

Portugal

Slovakia

Thailand



http://media.ecco.com/ECCOpeople/China/ECCOPeopleJune2014CN/
http://media.ecco.com/ECCOpeople/Portugal/ECCOPeopleJune2014PT/
http://media.ecco.com/ECCOpeople/Thailand/ECCOPeopleJune2014TH/
http://media.ecco.com/ECCOpeople/Slovakia/ECCOPeopleJune2014SK/
http://media.ecco.com/ECCOpeople/Indonesia/ECCOPeopleJune2014ID/
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ECCO MAGALIINE

ECCO - we respect our dedication to oare [Pictures of Education Suppoart, Footprnt, Footoadll, Fun
Run for Charty)

NO. December. 19 Page PIC
Mcm\ogemenfs PURA
SUMMER TRIP Subheadings: max 200 charact er
- Genera inroducton: why we have Summer Tip/choose Da Lat [company's gatitude to A 2 Pages A4 Body text : 2000-3000 with spaces
employess efforts and hard best work, listen 1o employess’ expactation to vdt Daat, oing team to Quole:
1 aploce where team has not been together betore.. 1 Hen + Trang Facts: 250-300 character with spaces
- Actviies: tourist dsstinations, team bulldng. Qaa-dnner.
-. Interview employe]es: tesling. what they enjoy. [Try to dive the articie 1o iIncenive, Connecson and Subheadings: max 200 charact er
9 8 ! Pages A4|Body text ; 2000-2450 with spaces
Facls 250-300 characler wilh spaces
Quaiity s The First Purpose. Eliciency will come itsell.
- How Quality impaoct business: fluent production flow, boost efficiency .
. - Inferview Management [Inteniew WIkiom - some [deq, projects which support quality Sybheadings: max 200 characer
82 o ent] 1 Mal c 1 172 Pages Ad Bady tex! : 3100 with spaces
- Interview employees (GC Endine and Supenisar): their perception about Guadity and how to make Quote _
Qood-qQuality uppers Facts:: 250-300 characler wilth spaces
simple Instruction of Origami Sianding Camel . rext - herteter wit
3 N Compeftion of the best origami camel [Deadine 2 weeks alter mogaine's dstioution) Mo ) 1/2 Pages A4 :p"::e"‘ +1080 chasticlar with
Camel leamher: . .
- In¥oaucson of camel leather's feather [ crs soar detects 0 on wild area, not £ 174 Pages A4|200Y 't : 440680 character with
4 onfam..) pace
- Interview Cuting Leather Supervisor & Cuting Operator: Co
what you do to dedl with camel leather [Inteflock method)
Middle heading
F . 172 Pages Ad|Bady Tex! | 1080 wilh spaces
Personal hobbies of employees : 3 paopie [Foous on fun hobbles such as bonsal, nQ. fisning. Facts: 250-300 character with spaces
neiping peopie and community)
5 - Tran Vu Bich Phuong: Planting Succulent and Cactus
- Nguyen Thi Hong Thang: Valunteer Waork
- Dang Chi Thanh: Fishing
Ogrog Lines
- Group Standard
- Inferview TDA - Maintenance: why we convert 1o 2geog lines [Emphasize: We plan to franster ... Jong
é Cl lines 10 Agrog lines 1o 11t the new 1octary) 1.5 Nam
- Benefits
- Challenges and Actions I|NNOVAT|0N |
- Interview Operators and Supervisor: How do they Teal about 2geog lines PASS'ON
FANIVON .
oy Haath Tips 0.5 Nghia
QUALITY
Some Chemical Signs Warning [Tnis is 10 support @ Guizin next Mogaine Guarter 1, 2020] 0.25 il _
- Moon cake dstioution to employees 025 Pruong
Gift Distioution In Nationa Women's Day 025 Prwong
Fun Run For Chanty Activities 0.25 Nghia




Thomas innovates for a living Sirly strives for excellence Caroline lives her passion
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https://enter.ecco.com/en/life-at-ecco
https://youtu.be/4xdUJ4CF3tw
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https://enter.ecco.com/en/life-at-ecco
https://youtu.be/4xdUJ4CF3tw
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https://enter.ecco.com/en/life-at-ecco
https://youtu.be/4xdUJ4CF3tw










- 1

-.-nss.ssxss~s\

L1 |
£
O
A’
<
O



SE VAERDIFILM



https://enter.ecco.com/en/life-at-ecco
https://youtu.be/4xdUJ4CF3tw
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